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A Study on the Effect of Awareness of Organic Farming on Environment-Friendly Agriculture Product
Consumption and Revitalization®
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ABSTRACT

This study investigated the public's awareness and purchase behavior of organic farming and
environment—friendly ~ agriculture  products.  This study also analyzed whether —awareness affects
environment—friendly agriculture products’ consumption and price resistance and support for the revitalizing
organic farming, This study derived environmental and public interst in organic farming, and a web survey
was conducted for statistical analysis. As a result, it was found that the awareness of organic farming did not
affect the consumption of environment—friendly agriculture products, but in case of high awareness is high,
the resistance to prices is low. In addition, it was found that the stronger the public’s awareness, the more
positive the support for the expansion of organic agriculture and the willingness to purchase
environment—friendly agriculture products. The results of this study are expected to be used as basic data for

preparing measures to revitalize organic agriculture in the future.

Keywords: Consumers’ Perception, Web Survey, Logistic Regression, Willingness to Purchase, Oranic
Farming Revitalization
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Figure 1. Research model
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Table 1. Variables for analysis

Independent
variables

Socio-economic variables

Gender

Age

Income

Environmental awareness

Water quality improvement

Soil improvement

Biodiversity

Ecological health

Carbon neutrality

Public interest awareness

Diversity of rural culture

Rural landscape

Revitalization of rural economy

Recognition of environment-friendly agriculture products

Recognition of pesticide contamination

Recogniti

on of health effects of environment-friendly agriculture products

For environment
~friendly agricultural products
consumers

Reliability in domestic environment-friendly agriculture products

Reliahility in certification system of environment-friendly agriculture products

Satisfaction with environment-friendly agriculture products

Dependent
variables

Consumption of environment-friendly agricultural products

Pri

ce resistance of environment-friendly agricultural products

Revitalization of oranic farming

Support for the expansion of organic agriculture

Intention to buy environment-friendly agriculture products

shusigir, e oA

95% NKezalA] + 2.5%2 ZAWEIME Table 2k SHAS] ZR Q7S £

de UERd Zolet. AR QlHEAleR B4R ZIRAQ AleldAl weRieRte 890,

Table 2. Characteristics of respondents (n = 1,500)

Category Frequency Percent (%)
Male 744 49.6
Gender
Female 756 50.4
20 243 16.2
30 228 15.2
Age 40 279 18.6
50 29 19.7
Above 60s 454 30.3
Less than 200 151 10.0
200-400 445 29.7
Income 400-600 439 293
600-800 248 16.6
More than 800 217 14.5

SHER SIS A 51H 45(EH 2185) |49
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Table 3. The results of reliability analysis
Category N Mean Std. dev. Cronbach’s alpha
Water quality improvement 1,500 3.3586 0.64159
Sail improvement 1,500 3.4527 0.64613
Environmental awareness Biodiversity 1,500 3.3395 0.69657 0.902
Ecological health 1,500 34184 0.67781
Carbon neutrality 1,500 3.3813 0.71412
Diversity of rural culture 1,500 31274 0.76440
Public interest awareness Rural landscape 1,500 2.9917 0.80286 0.869
Revitalization of rural economy 1,500 3.1586 0.74455
Table 4. Effects on consumption of environment-friendly agricultural products
Variables b SE. Wald Exp(B) 2% d
Lower Upper
Constant -5.203™ 0.536 94.102 0.005 - -
Gender (male 0, female 1) -0.149 0.130 1.306 0.862 0.668 1.112
Age 0.023™ 0.005 25475 1.024 1.014 1.033
Income 0.255™ 0.051 24.663 1.291 1.167 1.428
Recognition of environment-friendly agriculture 0314 0141 4981 1369 1,039 1803
products (0, 1)
pestigz(;oiz:'t‘;?ngaﬁon 0407 0121 11352 1,502 1185 1.902
Recognition of health effects of environment-friendly 0897 0121 55343 2452 1936 3106
agriculture products
Environmental awareness -0.016 0.162 0.009 0.985 0717 1.351
Public interest awareness 0.127 0.129 0.972 1.135 0.882 1.462
-2 Log likelihood = 1,488.912
X2 = 195.751 (df = 8, p = 0.000)
Cox & Snell R? = 0.122, Nagelkerke R? = 0.181

"0 (.05, "p (.01, p(.001
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Table 5. The average acceptance price for environment-friendly agriculture products

Category N Mean Std. dev. SE t p
Environmental Low 651 16.60 10.676 0.418
-4.415 0.000
awareness High 849 19.37 13.004 0.446
Public interest Low 880 17.03 10.811 0.364
-4.353 0.000
awareness High 620 19.78 13.619 0.547
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Table 6. Effects on the revitalization of organic farming
a: Support for the expansion of organic agriculture
Unstandardized coefficient Standardized coefficient
Variables t VIF
b SE B
Intercept 0.391 0.109 3.587
Gender (male 0, female 1) 0.085" 0.028 0.066 3.069 1.027
Age 0.005™ 0.001 0.117 5.208 1.119
Income 0.016 0.010 0.034 1.589 1.014
R ition of envi t-friend| cult
ecognition of environment-friendly agriculture 0.045 0.031 0.031 1436 1,039
products (0, 1)
Recognition of
. L 0.179 0.027 0.167 6.580 1.417
pesticide contamination
Recognition of health effects of
. ) . 0.318 0.025 0.293 12.703 1.176
environment-friendly agriculture products
Environmental awareness 0.173™ 0.036 0.153 4.770 2.285
Public interest awareness 0.074" 0.028 0.079 2613 1.998
Model summary R? = 0.325, adj R? = 0.321, ~value = 89.533 (p = 0.000)
p (.05 "p (.01, "p{.001
b: Intention to buy environment-friendly agriculture products
Unstandardized coefficient Standardized coefficient
Variables t VIF
b SE B
Intercept 0.580™ 0.100 5.833
Gender (male 0, female 1) 0.076" 0.025 0.063 3.001 1.027
Age 0.003" 0.001 0.070 3174 1.119
Income 0.022 0.009 0.050 2.373 1.014
R ition of envi nt-friend| cult
ecognition of environment-friendly agriculture 0027 0,028 0.020 0962 1,030
products (0, 1)
Recognition of
. L 0.114 0.025 0.114 4.59 1.417
pesticide contamination
R ition of health eff f envi ~friend
ecognition o eat. effects of environment-friendly 0.415™ 0,023 0410 18133 1176
agriculture products
Environmental awareness 0.133™ 0.033 0.127 4.023 2.285
Public interest awareness 0.067° 0.026 0.076 2.589 1.998
Model summary R? = 0.353 adj R? = 0.349, ~value = 101.485 (p = 0.000)

"0 (.05, "p (.01, "p(.001

24832 A 513 42 (S3 218%)
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Table 7. Effects of environment-friendly agriculture products experience on the revitalizaion of organic farming

a: Support for the expansion of organic agriculture

Unstandardized coefficient Standardized coefficient

Variables t VIF
b SE B
Intercept 1.583™ 0123 12.883
Gender (male 0, female 1) 0.098" 0.031 0.086 3.133 1.001
Age 0.008™ 0.001 0.193 7.004 1.002
Income 0.024° 0.012 0.056 2.033 1.004
Reliability in domesti i t-friend|
eizbiity in domesic emronment-inendly 0.124" 0.037 0117 3314 1,653
agriculture products
Reliability in certificati f envi nt—friend
eliability in certifica |.on system of environment-friendly 013" 0,039 0124 3,403 1754
agriculture products
Satisfaction with environment-friendly agriculture
011 0.024 0.146 4.535 1.366
products
Model summary R? = 0.150, adj R? = 0.146 Fvalue = 32.982 (p = 0.000)

"0 (.05, “p (.01, “p(.001

b: Intention to buy environment-friendly agriculture products

Unstandardized coefficient Standardized coefficient
Variables t VIF
b SE B
Intercept 1.270™ 0.107 11.862
Gender (male 0, female 1) 0.060° 0.027 0.056 2.202 1.001
Age 0.005™ 0.001 0.118 4.626 1.002
Income 0.007 0.010 0.017 0.648 1.004
Reliability in domestic environment-friendly
. 0.174 0.033 0.176 5.349 1.653
agriculture products
Reliability in certification system of
. . . 0.240 0.034 0.240 7.105 1.754
environment-friendly agriculture products
Satisfaction with envi t-friend| icult
atisfaction with environment-friendly agriculture 0135™ 0.021 019 6.557 1366
products
Model summary R? = 0.271, adj R? = 0.267, Fvalue = 69.326 (p = 0.000)

"0 (.05, "p (.01, "p(.001
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